t’ Canadian Home Care
Association

Membership Application

Primary Contact:

Title:

Address:

City: Province: Postal Code:
Tel: Fax:

E-mail:

Type of Membership:
Member

Partner

Multi-Location or Provincial Health Authority
Sustaining Patron

*Membership term: April-March. Fees are not pro-rata.

Name of Organization:
Type of Organization:
Website Address:

Province/jurisdiction where services are provided/administered:

Type of services provided:

What is the primary client/patient group for your services?



How long has your organization been serving the community?

Have you been accredited by an external body, if so who?

What are your areas of interest? (sefect all that apply)

Advocacy New home care models

Developing capacity Networking and meeting home care leaders
Frontline health human resources Palliative Care

Innovation and technology Safety

Integrated Seniors Care Wound Care

Other (please, specify):

What else should we know about you?

How did you hear about us?

Website Conference or event
Social Media (e.g., LinkedIn, Twitter/X, Newsletter or email communication
Facebook)

Online search (e.g., Google)
Referral from a colleague or peer
Partner organization

Other (please, specify):

Return completed form to: membership@cdnhomecare.ca

The Canadian Home Care Association (CHCA) is a national membership organization committed to fostering integrated,
person-centred care in home and community settings. Representing a diverse membership of public and private
organizations that fund, manage, and deliver services and products, the CHCA provides a unified voice to advance the
integration of health care. Through advocacy, collaboration, and knowledge sharing, the CHCA champions a vision of a
seamless, accessible, accountable, and evidence-informed health care system that prioritizes patients and their families
while ensuring long-term sustainability. CHCA Website / X / LinkedIn



https://cdnhomecare.ca/
https://x.com/cdnhomecare/
https://www.linkedin.com/company/canadian-home-care-association/
mailto:membership%40cdnhomecare.ca?subject=

CHCA membership
includes funders,
policy planners,
administrators, and
providers from across
the country.

MEMBERSHIP OPTIONS

Choose the membership level that best suits your organizational needs.

CHCA MEMBER

This membership level is for organizations that want to stay connected to the changes and
trends in home and community care. It is designed for organizations who want to
be recognized for their work in the home care sector, access up-to-date sector information
and receive invaluable discounts on on attendance at our Virtual Learning Series.

CHCA MULTI-LOCATION OR PROVINCIAL HEALTH AUTHORITY

Specially designed for provincial or territorial health authorities that service multiple
locations across a jurisdiction, this membership level addresses the unique needs of large
organizations. It allows central office and district locations or zones to enjoy the generous
CHCA benefit package while remaining informed of and current with the constant changes
in home care. A unique feature of this membership is a complimentary support to source
information and resources specific to local home and community care issues.

PARTNER LEVEL MEMBERSHIP

The Partner membership level is designed to engage team and staff members in the
identification, dissemination and application of new programs and resources. In addition to
the CHCA Member benefits, CHCA Partners are involved in roundtable discussions and are
provided with opportunities to test new concepts and ideas and showcase innovations. This
membership gives organizations a competitive edge and strategic advantage in the growing
home care market.

PATRON LEVEL MEMBERSHIP

This membership category maximizes organizations’ involvement in the CHCA and their
impact on the home care sector across Canada. Sustaining Patrons choose to be involved in
all CHCA projects and initiatives, providing opportunities to develop valuable relationships.
Sustaining Patrons have open access to the CHCA team to facilitate broader peer-to-

peer interactions and shared learning. Whether it is profile, engagement or learning,
Sustaining Patrons receive priority invitations to participate on expert working groups, join
improvement collaboratives, present at CHCA-sponsored events and meet with home care
leaders across the country.

The CHCA is currently reviewing its member benefits, with the goal of providing the support and value you expect from us. Over the next
few months, we will be reaching out to current and prospective members for feedback to help guide this process. July 2025



MEMBERSHIP BENEFITS AND INVESTMENT

Multi-Location or

Member Provincial Health Partner Patron
Authority

User friendly tool kits with key messages u ] ] ]

ADVOCACY Collaborative input on public relations initiatives [ [
Joint advocacy meetings with key stakeholders u

Engagement in projects and initiatives u u ] ]

A3V IOR  Co-host focus groups with home care leaders | u
Customized strategy sessions u

Access to Members Only Section u ] ] ]
AWARENESS Featured in the Home Care Knowledge Centre ] | =
Invitations to special events and consultations u u

Unique CHCA Member Logo u [ ] ] ]
RECUCHIICH Featured in CHCA Spotlight on Innovations ] ]
Recognition in CHCA materials u

E-bulletins on market trends and changes ] ] [ [
KNOWLEDGE Customized reports on home care priorities ] | [
Private sessions with home care leaders u

Discount on Virtual Learning Webinar attendance ] [ ] ] ]

CAPACITY Customized Expert Webinars to meet unique needs u ] ]
BUILDING Invitation to present on Virtual Learning Webinars [ ]
Inputinto Virtual Learning Webinar content u

Input into CHCA strategic priorities ] [ ] ] ]

LEADERSHIP Participation on expert advisory groups | L]
Profile in CHCA reports (case studies) [ n

Update on leading practices ] [ ] ] ]

INNOVATION Participation in new innovative programs ] | [
Showcased in stakeholder consultations u

INVESTMENT (ANNUAL FEE)* $1,350-HsT  $6,600:HsT  $3,850:HST | $7,700-HST

*Membership term: April-March. Fees are not pro-rata.

The CHCA is currently reviewing its member benefits, with the goal of providing the support and value you expect from us. Over the next
few months, we will be reaching out to current and prospective members for feedback to help guide this process. July 2025
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